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NEW INNOVATIONS FOR
CASUAL DINING

Casual Dining, the award-winning trade event, has released its first
preview of some of the new products being showcased this year,
Returning to London's Business Design Centre on 25% and 26%
February, the show caters specifically to the business needs of
casual dining operators.

Thanks to a 45% increase in space for 2015, taking the event up to
the venue's upper feature level for the first time, there will now be over
170 exhibiting companies showcasing a wide range of food and drink,
equipment, interior design, furniture, technology and table top.

Recently confirmed new exhibitors include Coca-Cola Enterprises,
Britvic Soft Drinks, Delice de France, and Tudor Tea & Coffee. Returning
exhibitors, meanwhile, include Reynolds, Pan'Artisan, Pidy, Taylors of
Harrogate, and Magrini.

To register for a free trade pass, visit www.casualdiningshow.co.uk
and quote priority code CDPR1.
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